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the style of a  
silver-screen icon: 
the new  
Steve McQueen™
collection.

NEW. Baseball cap – STEVE MCQUEEN™. 
Featuring a Steve McQueen autograph  
as artwork. 100 % cotton. In Blue. 
WAP 800 006 0E

NEW. Men’s racing jacket – STEVE MCQUEEN™. 
With Porsche embroidery on the back and  
Steve McQueen artwork on the lining. 
100 % polyester. In Blue. WAP 809 00S-3XL 0E

NEW. Women’s racing jacket –  
STEVE MCQUEEN™. 
With Porsche embroidery on the back and 
Steve McQueen artwork on the lining. 
100 % polyester. In Blue. WAP 808 0XS-XXL 0E

Magdalena ulrich
A freelance writer, Ulrich’s field is  

Living & Home. Working from Hamburg,  

she is chief editor of the art and lifestyle 

blog Cookionista. www.cookionista.de

Race cars, competitive sports, lifestyle, photography – the interests and passions of our 

editors are as varied as the world of Porsche Driver’s Selection. In this issue of select we 

take a personal look at the Porsche fascination.

Marc Wittenborn
Intuition, passion, light – these are the 

things that count for Marc Wittenborn  

as a photographer. Freelance since 2000, 

Mr Wittenborn’s primary fields are people, 

fashion, lifestyle, documentation and events. 

Discover his work at: www.exposed-i.de

Holger Lüning
Ironman, sports scientist and contributor to 

such publications as Men’s Health and 

Triathlon Magazine, Mr Lüning holds several 

triathlon and swimming titles, and enjoys 

passing on his experience as a trainer. 

www.allwetterkind.de

Matthias Wetzel
A freelance copywriter and editor with 

petrol in his blood, Mr Wetzel competes in 

vintage car races and contributes to car 

magazines like ramp.

Frank Kayser
A freelance photographer, Mr Kayser has 

run his own studio for 15 years, and is a 

member of the Association of Freelance 

Photo Designers. Kayser has made a name 

for himself primarily in the automotive field, 

not least for his work with Porsche and 

Porsche Motorsport.

www.kayser-photography.com 

tobias Gromatzki
A trained photographer, Tobias Gromatzki 

has a special [ camera- ] eye for fashion and 

lifestyle. He has chosen Hamburg as his 

base for working freelance on television 

and movie productions. www.gromatzki.com
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Editorial

We are taking a look back at our very successful past in this little French town, as 

Porsche is still the most successful car maker in Le Mans history with its 16 victories.

The 24 Hours of Le Mans has always been an endurance race in which car manufactur-

ers strive to demonstrate the reliability of their vehicles. Right after building the  

first 356 model, Porsche raced it in Le Mans in 1951, where it won in its class in its 

very first race. However, Porsche and its fans then had to wait many years for their 

first overall win ...

In 1970, Hollywood legend and Porsche enthusiast Steve McQueen paid a very special 

tribute to the endurance-racing classic by producing Le Mans, a film that was destined 

to become a cult classic. And it was in this same year that Porsche ended its long  

wait for an overall Le Mans victory, with the 917 going on an unparalleled winning 

streak. This legendary triumph is one that we would love to pick up on in 2014, when 

we will again be competing for the overall victory, this time in an LMP1 car – the 

fastest vehicle class – and with our own factory team.

So come along on a journey through our glorious past and learn about the many 

stories, people and ideas that enrich the world of Porsche.

The world’s most famous and arguably  
toughest 24-hour race celebrates its  
90th birthday in 2013.

Best  
wishes, 
Le  
Mans.

Editorial
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The 24 Heures du Mans have been held since 1923. Back then 
however the distance was only 17.3 km and there was no real 
racing circuit at Le Mans. Regular public roads were closed for 
traffic and used for the race; famous corners like the Arnage were 
actually everyday intersections. In 1965 Le Mans introduced a 
permanent race track, the Bugatti circuit, which today is opened in 
2 places for the 24-hour race. Shortly after the world famous 
Dunlop bend, the cars have to leave the official track to race on 
ordinary French roads before returning onto the track just before 
the start/finish line.

Le Mans lies in a flat no man’s land in north western France by the 

Sarthe river; its population is just over 140,000, but in mid-June the 

city explodes when motorsport fans from around the world converge 

for 3 days to watch the greatest of all endurance races. In some  

years the number of racing fans at the circuit has exceeded 250,000.

The 24-hour Le Mans race is also famed for its long straight, the ligne 

droite des Hunaudières, known as Hunaudières for short, and as 

‘Mulsanne Straight’ in English. The straight extends for nearly  

5 kilometres, which is more than the total length of most Formula 1 race 

tracks! Cars used to reach speeds of over 400 km/h here. This straight 

lane, which is a public road, has a tricky feature built into it. It has a 

camber in the middle, creating a significant slope off to the left and 

right. When looking to overtake, drivers sometimes have to deal with 
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this camber to position themselves on the racing line. This feels like 

you‘re losing grip on both wheels on one side, or getting 2 flat tyres, 

front and back. Imagine that!

The start method introduced for the Le Mans in 1925 also became 
legendary; it involved drivers having to sprint across the track to 
their cars, which were lined up in front of the pit lane and start 
their engines from cold. This happens to be why all Porsche still 
have the ignition on the left side of the steering wheel, as this 
allows simultaneous gear shifting with the right hand.

Sport Classic Chronograph 911 GT3 R. 
Quartz movement. Luminescent hands, stop-
watch function with split-time measurement 
and tachymeter. Extra-hard sapphire glass with 
anti-reflection treatment to ensure clear visibility. 
Black carbon dial. Integrated rubber strap with 
stainless steel fastener. Waterproof up to 50 m. 
Ø 42 mm. Swiss made. WAP 070 082 0D 

Time for an  
endurance  
classic.

90 years of Le Mans



The Englishman Jackie Oliver drove a Porsche 917 in the 

Le Mans pre-tests in 1971, achieving the fastest lap 

time at 3 minutes 13.6 seconds at an incredible average 

speed of 250.457 km/h. That same year Oliver also 

recorded the fastest race lap under competitive 

conditions at 3 minutes 18.4 seconds. In a 917 ‘long tail’ 

he reached an average lap speed of 244.387 km/h on 

the track which at that time was 13.469 km long. 

The qualifying round speed record was set by 

Hans-Joachim ‘Strietzel’ Stuck in 1985, driving a 

Porsche 962. At that time the circuit was 13.626 km long 

and driving at an average speed of 251.815 km/h, his 

lap time was 3 minutes 14.8 seconds. Bearing in mind, 

that the 917 raced almost 14 years prior to the 962, it 

shows how fast it was. In recent years several other 

circuit changes increased the longest distance ever 

covered at Le Mans to 5,410.713 km, a record previously 

held by the Porsche 917.

The most successful Le Mans driver is Tom Kristensen, 

who achieved eight wins. Kristensen took first place in 

1997 in a Porsche, and from 2000 to 2005, as well as in 

2008, in an Audi. From a Porsche perspective, only 

Jacky Ickx and Derek Bell have been similarly successful 

with 6 and 5 Le Mans victories respectively. Both Ickx 

and Bell drove a Porsche for 4 of their overall wins. 

Porsche 917 and Porsche 962 have set 
records for eternity.

…for eternity.

NEW. ‘Nobody’s perfect.’ T-Shirt. 
unisex. Featuring the artwork from an original 
Le Mans 1983 promotional racing poster. 
100 % cotton. WAP 805 0XS-3XL 0E 

In 1983 we managed an unprecedented feat which no manufacturer has ever 
come close to matching since, at any race. Porsche race cars and drivers were 
so superior that we held ranks 1 through 10, with the only exception being a 
BMW ranked 9th.

NEW. Collector’s cup No. 13 – Motorsport –
limited edition. Limited to 6,000 units. Features 
a unique serial number. Dishwasher safe. 
WAP 050 080 0E

NEW. ‘A Tribute to Porsche’ T-Shirt. 
unisex. Featuring the artwork from an original 
promotional racing poster. 100 % cotton. 
In White. WAP 804 0XS-3XL 0E
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Some people collect Porsche, waxing them lovingly like skis and 

keeping them in temperature-adjusted garages. Which is not a bad 

idea, as Porsche – especially rare models – are a good investment, in 

fact the best in our view. Other people scrape as much wax off the 

The Le Mans Classic.  
Classic cars with a future.

body as possible to make their Porsche lighter, put it on a trailer and 

head up to the far north-western corner of France where the Le Mans 

Classic is held every other year. 

‘Must-attend event’  
for classic car lovers

The Le Mans Classic has been a ‘must-attend event’ for classic car 

lovers from around the world since 2002, with 8,000 vehicles,  

450 drivers and 160 clubs from Tokyo, Santa Barbara, Manchester,  

St. Petersburg, Naples and Oberhaching converging on the city on the 

Sarthe river. 3 weeks after the modern 24-hour race the roads are 

closed again to traffic, engines are warmed up in the pits and in the 

fields along the circuit tent cities spring up like mushrooms in autumn. 

Hotels are overbooked, access roads are hopelessly clogged and  

102 octane gasoline is sold out. But still everyone you meet has a smile 

on their face. Nowhere else in the world do car lovers get to see what 

they can see here: a 1964 Porsche 911 skidding on all 4 wheels up to 

the start-finish line. A 904 with a rare 8-cylinder engine in classic silver 

metallic, rolling up the field from behind. A 935 zipping past competitors 

on the Mulsanne Straight as if they were parked.

…after  
all these 
years.



10 – 11

NEW. Women’s windbreaker jacket – 
Motorsport. Wind and waterproof. 100 % polyester. 
In White with details in Grey and Red. Available  
from September 2013. WAP 806 0XS-XXL 0E

NEW. Men’s windbreaker jacket – 
Motorsport. Wind and waterproof. 
100 % polyester. In White with details 
in Grey and Red. Available from 
September 2013. WAP 807 00S-3XL 0E

NEW. Cup – Motorsport. With serial  
number. Dishwasher safe. WAP 050 208 0E

90 years of Le Mans

The cars are organised into 6 classes by year of manufacture in order 

to ensure even chances and historical peer grouping. Then one after 

another, each ‘plateau’ is sent on its way. Around the clock. Which 

means that all vehicles drive at night as well. For many drivers, this is 

the ultimate experience, and it is an unforgettable spectacle for 

attending fans as well.

The Le Mans Classic is a reunion for former rival cars, and for others 

as well. Last year, for example, a former Disney executive and Porsche 

550 owner found himself in a sudden encounter with an elderly 

Frenchman of short stature, who tearfully related that as a young boy 

in 1956 he changed the tyres, filled the tank and cleaned the 

windshield of that very 550 Spyder.

The old photos from yesteryear the Frenchman proudly showed him 

are today preserved in a glass case in Los Angeles, where they still 

move an older gentleman from California to tears. Indeed, this same 

gentleman has made definite plans to return to the north-west of 

France in 2014 to attend the Le Mans Classic.



Selected Style

NEW. Women’s soft shell jacket – 
Motorsport. Wind and waterproof. 
94 % polyester, 6 % elastane. 
In Grey/White/Red. 
WAP 801 0XS-XXL 0E

NEW. Key strap – Motorsport. 
Push-button metal fastener. WAP 800 003 0E

NEW. Baseball cap – Motorsport. 
With carbon effect material underneath 
the peak. 65 % polyamide, 35 % polyester. 
In White. WAP 800 001 0E

We are ready for the legendary 
24 hours – now it’s your turn: 
the Porsche Driver’s Selection 
Motorsport Collection.
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Selected Style

NEW. Men’s sunglasses. Grey polycarbonate lenses. 
With anti-reflective coating. 100 % uV protection. 
WAP 075 002 0E

NEW. Men’s soft shell jacket – Motorsport. 
Wind and waterproof. 94 % polyester, 6 % elastane. 
In Grey/White/Red. WAP 802 00S-3XL 0E

NEW. Women’s polo shirt – Motorsport. 
95 % cotton, 5 % elastane. In Grey/White/Red. 
WAP 792 0XS-XXL 0E

NEW. Men’s polo shirt – Motorsport. 
100 % cotton. In Grey/White/Red.
WAP 791 00S-3XL 0E

NEW. Computer mouse – Motorsport. 
Featuring the typical Motorsport 
Collection design. WAP 040 810 0E

Selected Style

Come and visit our online shop.
www.porsche.com/shop
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Steve McQueen liked everything that ran on wheels and had an engine. 

Whether two wheels or four, roofed or open, motorcycle or beach buggy, 

race car or road car – especially the fast ones.

In 1969 actor McQueen moved ahead with prior plans to make a film 

about his passion for racing, fulfilling a personal dream. The movie  

‘Le Mans’, today a cult classic, was made by his own company Solar 

Productions. A Porsche 908 long-tail coupe was bought for training 

purposes and converted into an open-top Spyder at the Porsche plant. 

‘Frankenboot’ 

Soon dubbed the ‘Flounder’, McQueen had the 908/2 flown to 

California for him to start training in Willow Springs. While already an 

accomplished racer, he still wanted more, so he signed up with 

professional race car driver Peter Revson for the 12-hour race at Sebring. 

To make matters even more interesting, shortly before the race in March 

1970 McQueen broke his left foot at a motocross event. The foot would 

no longer fit into a racing boot while in a cast, so he had a special boot 

made which they attached sandpaper to the bottom of so he could 

keep his foot on the clutch pedal. His mechanics called it ‘Frankenboot’. 

The 908 drove like the devil, Peter Revson recorded excellent times, 

and to the great surprise of many spectators and pros at the track, 

McQueen’s times were nearly as good despite the broken foot. The 

man had talent. And a bit of luck, which never hurts. The favourites 

were eliminated one by one, and during the night McQueen and Revson 

advanced to first place! Though they ultimately finished just seconds 

behind Mario Andretti [ and still won their class ], McQueen was pretty 

proud, having earned the respect of drivers like Jo Siffert, Nino 

Vaccarella, Jacky Ickx, and Mario Andretti, in addition to a nice cup.

A Le Mans hero:  
Steve McQueen. 
Despite not being able to 
compete.

The rest 
is just 
waiting.

NEW. Baseball cap – STEVE MCQUEEN™. 
Featuring a Steve McQueen autograph as 
artwork. 100 % cotton. In Blue.  
WAP 800 006 0E

Just as McQueen had gotten a taste of success, the executives at the 

motion picture studio decided it was too dangerous for him, the movie 

protagonist, to compete in the 1970 Le Mans race. What he supposedly 

said upon hearing this decision is unprintable here. Deciding to make 

the best of it, he got in touch with the top Porsche and Ferrari drivers 

of his day, and had the time of his life in the company of men like  

Jo Siffert, Derek Bell, David Piper and Pierre Jabouille during the 

filming of the ‘Le Mans’ movie.

His ‘Flounder’ was registered as a regular race car at Le Mans and 

equipped with 3 cameras to shoot actual race footage. Despite several 

pit stops to reload the cameras, the 908/2, now painted blue, came in 

ninth overall. McQueen himself was never to compete in a Le Mans 

race, but he is more closely linked to the Le Mans mystique than 

perhaps any other Porsche driver.

90 years of Le Mans
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Nicolas Hunziker has had a passion for both art and racing since childhood as 

some of his ancestors were painters and car racers. Swiss artist, Hunziker, now 

lives in the uSA and specialises in automotive art himself. unsurprisingly, names 

like Porsche and Steve McQueen are found in his portfolio.

NEW. Men’s polo shirt – STEVE MCQUEEN™. 
The design of the Steve McQueen embroidery 
on the front is taken from the embroidery on the 
original race suit. In White with details in Blue. 
100 % cotton. WAP 811 00S-3XL 0E

NEW. Women’s racing jacket – 
STEVE MCQUEEN™. 
With Porsche embroidery on the back and 
Steve McQueen artwork on the lining. 
100 % polyester. In Blue. WAP 808 0XS-XXL 0E

NEW. Men’s racing jacket – STEVE MCQUEEN™. 
With Porsche embroidery on the back and 
Steve McQueen artwork on the lining. 
100 % polyester. In blue. WAP 809 00S-3XL 0E

90 years of Le Mans



NEW. Women’s polo shirt – STEVE MCQUEEN™. 
95 % cotton, 5 % elastane. In Blue. 
WAP 810 0XS-XXL 0E

Let’s face it, there is a racing driver hidden in all of us… People’s eyes light up when 

they hear names like Porsche and Le Mans. But no need to visit the race track, for our 

STEVE MCQuEEN™ Collection designed by artist Nicolas Hunziker, working closely 

with Chad McQueen, brings the spirit of motorsports right into your own home. The 

only rule that applies to fashion, timepieces and accessories is: style without limits.

NEW. Women’s long-sleeved shirt – STEVE MCQUEEN™. 
95 % cotton, 5 % elastane. In White. WAP 817 0XS-XXL 0E

Selected Style
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NEW. Men’s ‘Face’ T-Shirt – STEVE MCQUEEN™. 
Featuring Steve McQueen’s face as artwork on the 
back. 100 % cotton. In Blue. WAP 816 00S-3XL 0E

Le Mans 2014. Our Return. Next year Porsche will finally return to 

the starting line, racing with its own factory team and in the LMP1 

class. For more coverage on this legendary endurance race visit 

www.porsche.com/mission2014

Le Mans 24 / 7.

NEW. Men’s ‘Car’ T-Shirt – STEVE MCQUEEN™. 
100 % cotton. In Orange. WAP 815 00S-3XL 0E

STEVE MCQuEEN™ is a trademark or registered trademark of Chadwick 
McQueen and The Terry McQueen Testamentary Trust. Represented exclusively 
by GreenLight. Official licensed merchandise.

Selected Style

Selected Style

Come and visit our online shop.
www.porsche.com/shop



 // things to
know …
Porsche Ladies.
Porsche – a typically male fascination? Perhaps, but there 

are actually many female drivers too. Today more than 

15 % of new Porsches are bought by women, including 

celebrities like Sharon Stone, Martina Navratilova and 

Anne Sophie Mutter.

Show your true colours.
Can a Porsche be immediately recognised by its famous 

crest? Maybe. But collectors of older models should 

take a closer look, as the red bars of the state colours 

tended toward Orange until 1973. For a long time, 

original crests for these cars were scarce and largely 

unaffordable for restorers. Thanks to Porsche Classic, 

these shortages have now been overcome. 

www.porsche.com/classic

NEW. Porsche fan T-Shirt. unisex. 
Motif based on an original promotional 
poster from 1989. 100 % cotton.  
In White. WAP 777 0XS-3XL 0E 
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 // things to
know …

Fuel stop record.
Starting from the very back out of the running, the 

911 GT3 R Hybrid was still the first to cross the finish 

line at Laguna Seca. However, what astounded 

spectators and competitors most about this feat was 

not the victory, but the fact that the hybrid had only 

needed 3 fuel stops instead of 5.

Shoe shopping in a sports car.
How many size M Rimowa trolley cases fit into a Boxster? A look at loading options 

usually provides the answer. For many women, however, the more important question 

is, how many shoeboxes will fit in? We investigated this question, and found that 

about 16 standard-sized boxes should fit in the two luggage compartments.

The Porsche luggage series by 
Rimowa is custom-made and 
fi ts in all Porsche models.
Also available either in your 
desired colour or in a Porsche 
exterior colour. 

Porsche Crest mug. 
WAP 051 002 0D [ 0.4 l ] 
WAP 107 064 0D [ 0.25 l ]

PTS Ultralight XL. In the original Porsche Guards 
Red exterior colour. 5-year warranty. Dimensions: 
59.8 x 38.5 x 39.7 cm. Capacity: approx. 75 l.
Weight: approx. 3.9 kg. WAP 035 400 0D 84A

Porsche Crest stick pin. 
WAP 104 500

Things to know



Designed 
for life.

What makes design ‘designer’? Does it have to do with appearance, form or maybe 

status? We believe that attracting a lot of attention requires meeting clearly defined 

criteria. And this is precisely what our Porsche Driver’s Selection products do in every 

situation, whether it be iPhone or iPad covers or pens. They accompany you through-

out your everyday life in a not-so-everyday fashion and can do so for a lifetime.

NEW. Case for iPhone 5. 
Made of original interior leather used 
in Porsche sports cars. 
WAP 030 018 0E [ Black, unicolour ]
WAP 030 016 0E [ Yachting Blue/Grey ]
WAP 030 015 0E [ Cognac, unicolour ] 
WAP 030 017 0E [ Black/Red ] 

USB stick 911 Carrera. 
Can store up to 4 GB of data. 
WAP 040 712 0D

USB stick key. 
Can store up to 4 GB of data. 
WAP 040 711 0C 

NEW. Espresso cup set No. 5. 
4 espresso cups and matching saucers with 
pictures of historical racing victories. Features a 
unique serial number. Dishwasher safe. 
WAP 050 200 0E 

Sport Classic Chronograph 911 Turbo. 
Quartz movement. Hardened sapphire glass. 
Rubber strap. Ø 42 mm. Swiss made. 
WAP 070 083 0D 

Selected Style



Made 
in Germany
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NEW. Credit card case. Made of original interior leather 
used in Porsche sports cars. In Black. 4 credit card slots. 
3 slit pockets. Dimensions: 8.5 x 11.5 x 0.4 cm. 
WAP 030 020 0E 

NEW. Paper clips. Set of 100. Shaped to 
resemble the famous Porsche 911 silhouette. 
WAP 050 003 0E

We make products that are 

companions for life.

NEW. Brake-disc keyring. 
With rotating brake disc. Ø 3.5 cm. 
WAP 050 303 0E [ Yellow ], 
WAP 050 302 0E [ Red ]

NEW. Salt and pepper mills. Set of 2 mills 
with high-quality ceramic grinding mechanism. 
The mills’ design resembles the Porsche 
central locking mechanism. Adjustable grinding 
level. Stainless steel. Height: approx. 18 cm. 
Ø 4.5 cm. WAP 050 014 0E 

Selected Style

Come and visit our online shop.
www.porsche.com/shop

Selected Style



Its timeless poise triggered powerful  
emotion... The Porsche 911 turns 50.  
We take a look in the rear-view mirror.

Things were happening back in 1963: Andy Warhol had just opened his legendary 

Factory studio in New York, the miniskirt made its first appearance in the uK Vogue 

magazine, and the Rolling Stones embarked on their first-ever concert tour through 

England. The youth movement had started to simmer, but the old conventions 

remained firmly ensconced. The Beatles song ‘Twist and Shout’ was surreptitiously 

broadcast on night-time British radio, while the fashion world remained tame: young 

men wore suits and thin ties and women wore conservative hairstyles and hairpieces. 

Traditions are powerful, but the younger generation was becoming more self-confi-

dent. The times were characterised by a general quest for freedom. At the 1963 

International Motor Show in Frankfurt/Main, a young automotive designer caused 

quite a stir. Porsche unveiled a new sports car called the 901, which was later 

renamed the 911 to avoid infringing on a Peugeot trademark. The original 911 was 

designed by Ferdinand Alexander Porsche, grandson of company founder Ferdinand 

Porsche. One wonders if, at the time, the then 29-year-old had any idea that his 

blueprint would make design history?
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Celebrate the 50th anniversary 
of 911 with 16 scenes:
Calendar from September 2013 – December 2014.

NEW. ‘50 Years of 911’ anniversary calendar. A trip 
back in time to the Porsche 911’s very first years. 
The pages of the calendar feature authentic images from 
the last 50 years, in which a 911 Carrera from 2013 
creates a modern design comparison. 16-month calendar. 
Dimensions: 59 x 55.5 cm. WAP 050 101 0D

NEW. Washbag – 50 Years of 911. Cowhide leather 
with houndstooth embossing along the length of the zip. 
Large, washable main compartment. Side pocket with 
zip. Dimensions: 30 x 17 x 10 cm. 100 % leather. In Black. 
WAP 911 007 0E 

NEW. Weekender – 50 Years of 911. Cowhide leather with 
houndstooth embossing along the length of the zip. Inside: large, 
spacious main compartment. 2 side zip pockets for valuables. 
Dimensions: 67 x 28 x 32 cm. 100 % leather. In Black. 
WAP 911 008 0E

Houndstooth. As hip now as it was then: the houndstooth 

pattern, bringing the Swinging Sixties to our line of 

fashion, luggage and accessories. Just like the 

limited-edition chronograph, keeping your finger 

on the pulse of the times – the ‘new good old 

days’. 

50 Years of 911



Today the 911 is an icon; when people say ‘Porsche’ they usually mean the 911. It is 

the identity of the Porsche enterprise; unmistakable in shape, with round headlamps, 

low-embedded bonnet and a sloping flyline back to the rear wheels, marking the 

source of the 911’s power where ‘the rubber hits the road’. 

The classic line 

Ferdinand Alexander Porsche 

put in the 911’s design 

50 years ago lives on into 

today’s seventh generation.

NEW. Car blanket – 50 Years of 911. Retro-look 
blanket featuring houndstooth pattern. With padded top 
side. Bottom water-repellent. Dimensions: 130 x 150 cm. 
100 % polyester. In Black/White. WAP 850 001 0E

NEW. Grill Badge – 50 Years of 911. Limited to 911 units. 
Made of metal with enamelled coloured inserts. Material for 
attaching included. Ø 9.5 cm. WAP 050 011 0E 

Its brilliance is timeless, even as its flowing form reflects the spirit of freedom 

of the time in which it was created.



Made 
in Germany
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The interior design of the 1960s reflected the zeitgeist quite clearly. The younger 

generation was fighting to break free of the burdens of the past. Overloading had 

become passé in design, giving way to a spartan approach of crystallising out the 

essential. Clean lines, open spaces, graphic prints, and floating elements became the 

trend. Style and design-oriented people furnished and decorated their flats with 

free-standing seating ensembles, geometric wallpaper patterns, smoothly polished 

walnut furniture and sideboards. A number of furniture pieces were reduced uncom-

promisingly down to their essential form and function.

In 1963, Finnish designer Eero Aarnio devised the ‘Ball Chair’, which is now on 

display at the world’s leading design museums. Aiming to create a ‘truly new chair’, 

Aarnio explained: ‘After a few drafts, I realised that the chair’s shape had become 

so simplified that it was actually a ball.’ The S-shaped Panton Chair by Danish architect 

and designer Verner Panton is another classic, made that same year. The concept 

of the chair is reduced to the point of becoming a single fluid form fitting snugly against 

the body.

But what is the secret to creating something timeless? What did the leading 

designers of the 1960s have in common? The Ball Chair, Panton Chair and the 911 

share a captivating austerity. They combine functionality and elegance in a nearly 

magical way. There is no formula for creating a classic, because the designer’s own 

inventive genius always plays a key role. ‘Design must be functional, and the function-

ality must be translated into visual aesthetics, without resorting to gimmicks that 

must first be explained,’ said Ferdinand Alexander Porsche, ‘A well-designed product 

requires no embellishment, it is ennobled purely by its form.’

‘  ... a well-designed product 

requires no embellishment, 

it is ennobled purely by 

its form.’ Ferdinand Alexander Porsche

Ball Chair

NEW. 911 sculpture. Solid 
sculpture made of high-quality 
cast aluminium. Glass base with 
limited edition badge. Limited 
to 911 units. Length: approx. 
30 cm. WAP 050 015 0E 

50 Years of 911



NEW. Belt – 50 Years of 911. 
Buckle featuring ‘50 Years of 911’  
branding. Length adjustable to 120 cm.
100 % leather. In Black.
WAP 850 003 0E

NEW. Men’s leather jacket – 50 Years of 911. 
Limited to 650 units. Made of water buffalo  
leather. With houndstooth pattern on the lining. 
100 % leather. In Black. WAP 854 00S-3XL 0E 

NEW. Men’s shirt – 50 Years of 911. 
With ‘50 Years of 911’ branding on the inside of the cuffs. 
911 silhouette on the collar stand. 100 % cotton.  
In White. WAP 852 00S-3XL 0E

Bringing the spirit of  
the Sixties into the 21st Century:

 The 50 Years of 911 
Collection.

NEW. Women’s leather jacket – 50 Years of 911. 
Limited to 350 units. Made of water buffalo leather. With 
houndstooth pattern on the lining. 100 % leather. In Black. 
WAP 853 0XS-XXL 0E 

NEW. Women’s blouse – 50 Years of 911. 
With ‘50 Years of 911’ branding on the inside 
of the cuffs. 911 silhouette on the collar stand. 
100 % cotton. In White.WAP 850 0XS-XXL 0E
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NEW. Trolley case – 50 Years of 911. Limited to 911 units. Made of 
aluminium, featuring leather appliqués. The lining features houndstooth 
pattern and is made of original seat material used in the Porsche 
‘50 Years of 911’ anniversary model. Fuchs rims made of aluminium. 
Complies with 2012 IATA hand luggage regulations*. Dimensions: 
55.5 x 36.5 x 18.5 cm. Capacity: approx. 35 l. WAP 911 006 0E 

*  Recommendation of the International Air Transport Association [ IATA ], dated January 2012. 
Accepted hand luggage dimensions vary from airline to airline and also depend on the 
route and class of travel.

Fashion shoots featuring the 1966 Porsche 911 S.

Today’s fashion is not about experimentation. On the streets of London and Berlin you 

can again see young men wearing thin ties and coloured socks. British singer Adele 

and American singer Lana Del Ray are spearheading a 1960’s revival in women’s styles.

Leading European and uS market research institutes have found that people today 

express a need for originality, simplicity and permanence. Moving forward, these 

values will increasingly influence what people wear, how they decorate their homes 

and how their preferred products are designed. Timeless, classic forms meet these 

needs. For instance, it only takes a few minutes of sitting within a cosy spherical Ball 

Chair to appreciate the clarity and security that this designer piece conveys, and 

indeed has conveyed since the ‘60s. Porsche has been bold enough to ensure 

continuity between the original 911 design and today’s models, so driving a 911 releases 

an irresistible mix of feelings: freedom, strength, speed and a sense of the eternal.

NEW. 50 Years of 911 chronograph and Porsche 
911 [ 1963 ] – limited edition. Limited to 1,963 units. 
Chronograph: quartz movement. Luminescent hour and 
minute hands. Ø 43 mm. Black leather strap with 
double-stitched seam. Black stainless steel case with 
PVD coating. Model car: 1 : 43. scale. In Geyser Grey 
Metallic. WAP 911 005 0E 

Tip: 
Special ‘50 Years of Porsche 911’ exhibition at 
the Porsche Museum in Stuttgart-Zuffenhausen from 
4 June to 29 September 2013 
www.porsche.com/international/aboutporsche/porschemuseum

50 Years of 911



Legends 
never age.

911. No extra fanfare is needed when these 3 digits 

come into play. This iconic sports car has graced the 

roads for precisely 50 years now, evoking the same 

youthful excitement in all who are lucky enough to drive 

one as it did in 1963. This is why our 50 Years of 911 

Collection celebrates the eternal youth of this classic 

sports car, both inside and out of its natural habitat.

NEW. Baseball cap – 50 Years of 911. 
100 % polyester. In Agate Grey. 
WAP 850 002 0E

NEW. Women’s wallet – 50 Years of 911. 
Cowhide leather with houndstooth embossing. 
12 credit card slots. 2 note compartments. 
Dimensions: 19 x 10.5 x 2 cm. 100 % leather. 
In Black. WAP 911 001 0E

NEW. Men’s wallet – 50 Years of 911. 
Cowhide leather with houndstooth embossing. 
2 note compartments. 4 credit card slots and 
2 slit pockets. Dimensions: 12 x 9 x 1.8 cm. 
100 % leather. In Black. WAP 911 002 0E

Fuel consumption [ in l/100km ] urban 14,4–11,2; extra urban 7,6–6,5;
combined 10,0–8,2; CO2 emissions 236–194 g/km

Selected Style
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NEW. Men’s polo shirt – 50 Years of 911. 
With houndstooth pattern on the inside collar, 
neck tape and placket. 100 % cotton. In Black. 
WAP 855 00S-3XL 0E

NEW. Women’s polo shirt – 50 Years of 911. 
With houndstooth pattern on the inside collar, 
neck tape and placket. 95 % cotton, 
5 % elastane. In Ivory. WAP 856 0XS-XXL 0E

NEW. Men’s T-shirt – 50 Years of 911.
3D silicone print on the back. 100 % cotton. 
In Ivory. WAP 858 00S-3XL 0E

NEW. Men’s sweat jacket – 50 Years of 911. 
With houndstooth pattern on the inside collar 
and zip underflap. 100 % cotton. In Black.
WAP 857 00S-3XL 0E

NEW. Cup – 50 Years of 911 – limited edition. 
Dishwasher safe. WAP 911 009 0E

NEW. Men’s leather jacket – 50 Years of 911. 
Limited to 650 units. Made of water buffalo 
leather. With houndstooth pattern on the lining. 
100 % leather. In Black. WAP 854 00S-3XL 0E

NEW. Belt – 50 Years of 911. Buckle featuring 
‘50 years of 911’ branding. Length adjustable 
to 120 cm. 100 % leather. In Black. 
WAP 850 003 0E

Selected Style

Selected Style

Come and visit our online shop.
www.porsche.com/shop



NEW. Men’s sunglasses. Grey polycarbonate  
lenses. With anti-reflective coating. 100 % uV  
protection. WAP 075 002 0E

NEW. Men’s sweat jacket – 50 Years of 911. 
With houndstooth pattern on the inside collar  
and zip underflap. 100 % cotton. In Black.  
WAP 857 00S-3XL 0E
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NEW. Men’s shirt – 50 Years of 911. 
With ‘50 Years of 911’ branding on the 
inside of the cuffs. 911 silhouette on  
the collar stand. 100 % cotton. In White.
WAP 852 00S-3XL 0E

Road Trip

The beginning of a journey.

Hit the road. Let it all go.



NEW. Men’s leather jacket – 50 Years of 911. 
Limited to 650 units. Made of water buffalo leather. 
With houndstooth pattern on the lining.  
100 % leather. In Black.  
WAP 854 00S-3XL 0E

A path taken together.

Discover the side  

streets of life.  

Adventure is out there.
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NEW. Women’s sunglasses. Grey polycarbonate  
lenses. With anti-reflective coating. 100 % uV  
protection. WAP 075 003 0E

NEW. Women’s blouse – 50 Years of 911. With  
‘50 Years of 911’ branding on the inside of the cuffs. 
911 silhouette on the collar stand. 100 % cotton.  
In White. WAP 850 0XS-XXL 0E

Road Trip



NEW. Men’s polo shirt – 50 Years of 911.  
With houndstooth pattern on the inside collar,  
neck tape and placket. 100 % cotton. In Black.  
WAP 855 00S-3XL 0E

NEW. 50 Years of 911 chronograph and  
Porsche 911 [ 1963 ] – limited edition.  
Limited to 1,963 units. Quartz movement.  
Ø 43 mm. Black leather strap with  
double-stitched seam. WAP 911 005 0E

Porsche Crest keyring. 100 % leather.  
WAP 050 090 12 [ Black ]

NEW. Women’s blouse – 50 Years of 911. 
With ‘50 Years of 911’ branding on the inside 
of the cuffs. 911 silhouette on the collar stand. 
100 % cotton. In White. WAP 850 0XS-XXL 0E

Sport Classic Chronograph 911. Quartz 
movement. Hardened sapphire crystal with 
anti-reflection treatment. Integrated rubber 
strap with stainless steel fastener. Ø 42 mm. 
Swiss made. WAP 070 084 0D

NEW. Espresso cup set No. 5. 
4 espresso cups and matching saucers with 
pictures of historical racing victories. Features 
a unique serial number. Dishwasher safe.  
WAP 050 200 0E

A cup of coffee. A view  

that changes everything.
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NEW. Men’s sweat jacket –  
50 Years of 911. With houndstooth 
pattern on the inside collar and zip 
underflap. 100 % cotton. In Black. 
WAP 857 00S-3XL 0E
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NEW. Women’s leather jacket – 50 Years of 911.  
Limited to 350 units. Made of water buffalo leather.  
With houndstooth pattern on the lining. 100 % leather.  
In Black. WAP 853 0XS-XXL 0E

NEW. Women’s polo shirt – 50 Years of 911.  
With houndstooth pattern on the inside collar,  
neck tape and placket. 95 % cotton, 5 % elastane.  
In Ivory. WAP 856 0XS-XXL 0E

What is more precious  

than the moment?

Your link to the ‘making of’ video.
www.porsche.com/makingof

Connection costs are based 
on your mobile phone contract.

Road Trip
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in Germany

You somehow felt it all along: Porsche and ‘wanderlust’ go together. So does this need pointing out? Because it’s 

not where you’re going that makes a trip memorable, but rather who [ or what ] is there with you. These Travel 

Accessories from our collection could be your highly exclusive companions on the road. We wish you bon voyage!

911 Classic chronograph. 
Quartz movement. Stainless steel 
case with anti-reflective sapphire glass. 
Ø 43 mm. Swiss made. WAP 070 006 0C 
[ With metal strap ], WAP 070 007 0C 
[ With rubber strap ]

911 Turbo Classic chronograph. 
Like the 911 Classic chronograph 
with Black case and dial with colour 
accents in Red. 5-piece Black metal 
strap with stainless steel folding 
clasp. WAP 070 008 0C

NEW. PTS Soft Top messenger bag.
Suitable for 15-inch laptops. Dimensions: 
31 x 41 x 10.5 cm. In Black. WAP 035 015 0E

Visit www.porsche.com/shop for more products 
in the PTS Soft Top line.

On the road – to exclusivity.

Original 
convertible top material.

Selected Style
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Laptop case. Produced exclusively for 
Porsche. Suitable for 15-inch laptops. 
Additional side divider for securing 
smaller laptops. 5-year warranty. In Black. 
Dimensions: approx. 39 x 27 x 5 cm. 
WAP 035 202 0D

Multi-purpose case. 5-year warranty. 
Dimensions: 19 x 12 cm. WAP 035 302 0D 
[ Black ], WAP 035 301 0D [ White/Red ], 
WAP 035 303 0D [ MARTINI RACING 
Edition in Grey ]

Men’s polo shirt. 100 % cotton. 
WAP 750 00S-3XL 0B [ Black ] 
WAP 910 00S-3XL 0E [ Piquant Green ] 
WAP 909 00S-3XL 0E [ Insignia Blue ] 
WAP 751 00S-3XL 0B [ White ] 
WAP 909 00S-3XL 0B [ Red ]

Women’s polo shirt. 96 % cotton, 4 % elastane. 
WAP 907 0XS-XXL 0E [ Canyon Clay ] 
WAP 746 0XS-XXL 0B [ White ] 
WAP 908 0XS-XXL 0B [ Red ] 
WAP 908 0XS-XXL 0E [ Burgundy ] 
WAP 745 0XS-XXL 0B [ Black ] 

Selected Style

Selected Style

Come and visit our online shop.
www.porsche.com/shop



City lights and a restless  
bustling of people. 
Lifestyles are similar nowadays in the world’s biggest cities, with lightning  
communications, meetings in rapid-fire succession, life in the fast lane ... 

It’s all about speed. And in the midst of it all ... you! 
Instead of just trying to keep up, you focus on staying fit, being at the front of the 
pack and the challenges up ahead. These are your objectives.

An exciting ride  
on a Porsche Bike S 
through urban jungles.

If you think it over carefully during morning rush hour, 

something may be missing from your life: the independ-

ence to move forward at your own speed. And when  

one of those cheeky bicycle couriers races past you 

through lines of cars, perhaps you start thinking that  

you too would like to have the feel of self-powered speed 

and adrenaline. Freeing yourself from the agonising pace 

of rush hour and feeling your heart pumping. If so, then 

it’s time to switch to a different means of transport every 

now and again: the bicycle.

Text: Holger Lüning

Photos: Marc Wittenborn
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7.28 a.m. You throw your bag over your shoulder and grab your helmet. You carry 

your light-weight bike over to the front door with one hand. Today is not the day for you to line up with everybody 

else. This morning you will be deciding for yourself where the road should take you. Start your day with a powerful, 

accelerating kick on your Porsche Bike S. 7.45 a.m. The phrase ‘city that never sleeps’ comes to your mind. The 

fresh air and movement get you ready for the day ahead. You are wide awake and ready to make split-second decisions 

like a rally driver, you optimise your route through little evasive manoeuvres and steady balancing in narrow lanes.

8.02 a.m. Arrive at the 

office. Satisfied, feeling healthily refreshed and powered 

on adrenaline, you shoulder your bike and carry it up  

the steps. People are looking at you with surprise and 

curiosity. Quite obviously they are thinking: "How have 

they had that much fun, this early in the morning?"  

9.07 a.m. Meetings, discussions and phone calls fill  

the morning hours. You are thinking about the article on 

endurance sports you recently read. The elevated heart 

rates experienced during endurance sports can double 

oxygen levels in the brain. After all, physical fitness 

directly influences mental fitness. You don’t just know 

this, you live your life by it. 

Sport



12.31 p.m. Change into workout clothes! 

Grabbing your helmet and that aluminium frame, before you know it you’re 

standing outside the office building. People are hustling off to lunch 

together at local restaurants, just like every day. You, however, have opted 

for a little exercise break. With a vigorous pedal kick you glide off into 

the urban jungle. 12.42 p.m. Concentrating on your pedal strokes, the 

stress of the office melts away as you carve your own path through this 

urban jungle. You become more aware of your surroundings as you 

glance left and right. The changing scenery, your pumping heart and 

deep breathing together put a satisfied grin on your face, for something 

amazing has occurred: resumed communication between mind and body!

1.05 p.m. Arrive at your favourite cafe.

After enjoying a latte macchiato, you’re off again; on the way back you 

pass a skate park. Pausing for a minute to watch the kids on their BMXs, 

the child within you is awakened. 1.11 p.m. Now back to the office, 

taking the quickest route. With a click, your helmet is snugly fitted. Your 

lightweight bike needs little persuasion to get back up to speed. Your 

body weight is supported by the pedals, the way you’ve seen professional 

cyclists do it, as you select another gear and continue to pick up the pace. 

The cranks are rotating like speeded-up clock hands. You can’t help but 

admire the technology behind your sporting equipment. 1.22 p.m. Your 

heart is racing as you arrive back at the office. ‘Nice lunch hour’, you 

think to yourself, walking past your colleagues. Just thinking about it puts 

a smile on your face.

Cycling jersey. Embossed crest 
on the sleeves. In White with details in 
Grey and Blue. 100 % polyester. 
WAP 792 00S-3XL 0D

45-Minute 
Workout. 
With tips from a professional. Simply scan the 

QR code or visit 

www.porsche-bike.com/45minworkout_en

Connection costs dependent 
on your mobile phone contract.
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4.17 p.m. Coffee break. 

Looking at your high-tech bike takes you back to when 

you were a teen. You are able to picture vividly how your 

world changed when you discovered the independence 

of having your own bicycle. How you and your friends 

used to explore the area, riding for miles and miles for 

no real reason but the thrill of adventure. You muse upon 

how many happy childhood moments are connected with 

first gaining personal mobility.

7.08 p.m. A good day at the office! Every day things moving forward and developing as key 

decisions are made and balances found. And what better way to end the day than by taking your work-life balance into your  

own hands? Time to shut down the systems, but do so in a healthy way. 7.10 p.m. With both hands on the handlebars and  

body upright, a gentle push gets you rolling over the asphalt with a feeling of satisfaction. You made it back home! Now it’s family 

time. But tomorrow morning you will arise again to traverse the urban landscape. Self-determined, confident and modern:  

the bike commuter.

 

A fictional story? It may not be. The bicycle is a mode of transportation that both evokes memories and provides new experiences.

 

These fascinating, precision-technology devices are not only extremely fun, but also a great way to incorporate exercise into 

your working week. A cutting-edge high-tech bike is optimal for injecting thrills and urban adventure into everyday life. You may 

not ride it every day. But when you do, those tend to be the good days.

Porsche Bike S*. High performance frame made of 7005  
hydroformed aluminium. Rigid forks made of carbon. 11 speed hub 
gear system [ Shimano Alfine ]. Low-wear geared belt drive. Hydraulic 
disc brakes [ Magura ]. 29-inch wheels [ DT Swiss ] with smooth rolling 
tyres. With theft protection from code-no.com. Available in sizes: 
S, M, L; weight: 11 kg. WAP 020 014 0C [ S ], WAP 020 024 0C [ M ], 
WAP 020 034 0C [ L ]

*  For approved use on public roads, certain accessories must first be attached to  
The Porsche Bike S. These accessories are available from the Porsche Centre upon re-
quest. Please inform yourself of the applicable regulations.

45-Minute  
Workout. 
With tips from a professional. Simply scan the  

QR code or visit  

www.porsche-bike.com/45minworkout_en

Sport



Style training.
For true Porsche fans, personal fitness is a year-round 

endeavour. It’s most fun of course when your equipment 

cuts a good figure as well. Whether on the green, out for 

a run, or on centre court, the sports collection from 

Porsche Driver’s Selection has a high quality and stylish 

sporting accessory to suit your every need. In terms of 

both quality and style.

NEW. Men’s all-weather jacket. 
Water-repellent, windproof and breathable. 
100 % polyester. In Black. Available from 
September 2013. WAP 513 00S-3XL 0E

Drinking bottle. Content: 0,75 l. 
Material: aluminium. WAP 060 070 0C

Sports bag – MARTINI RACING. 
Made of painted truck tarpaulin. Robust and 
waterproof. Shoulder strap made of seatbelt 
material. Dimensions: 60 x 30 x 30 cm. In Black. 
WAP 035 007 0D

Selected Style
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flip*flop® – MARTINI RACING. The original from flip*flop®. 
Porsche logo embossed into the sole. Sizes: 36–38, 39–41, 
42–44, 45–46. WAP 89 3638-4546 0D

* Golf clubs not included.
** Golf clubs and golf cart bag not included.

[ 1 ]

[ 2 ]

[ 1 ] Golf cart bag*. 10.5-inch bag with 14 compartments. 
A perfect fit on the Porsche golf trolley [ WAP 060 041 0B ]. 
Integrated outside pockets with waterproof zips. With 
straps, umbrella holder and rain hood made of sturdy 
polyurethane. Height without rain cover: approx. 90 cm. 
With rain cover: approx. 128 cm. WAP 060 050 0D

[ 2 ] Golf trolley**. Golf trolley made of aluminium and 
stainless steel with high quality wheel bearings and 
wide footprint wheels for ultimate manoeuvrability and 
green protection. Easy to fold. Dimensions [ assembled ]: 
approx. 68 cm [ track ] x 126.5 cm [ max. length ]. 
Dimensions [ stowed in trolley bag ]: 
approx. 73 x 45 x 20 cm. WAP 060 041 0B

Porsche Crest cap. 100 % cotton. 
WAP 080 005 0C [ Black ] 
WAP 080 004 0C [ White ]

Golf balls. Set of 3. State of the art golf 
balls [ Titleist NXT® Tour ]. WAP 060 043 0D

Speedminton® set. 2 carbon-composite 
racquets. 5 high-speed shuttlecocks 
[ speeders ] and 2 wind rings. Matching bag 
included. WAP 060 060 0C 

Selected Style

Selected Style

Come and visit our online shop.
www.porsche.com/shop



Carrara White ballpoint pen.
Cap design inspired by the 
Porsche central locking mech-
anism. Aluminium tip. Length: 
14.5 cm. WAP 056 001 0D

Small Carrara White ballpoint 
pen. Like Carrara White 
ballpoint pen. Length: 11 cm. 
WAP 055 001 0D

From her yellow industrial-style desk, Astrid Verleger can survey her loft, with open kitchen, large dining table, 

pink-purple couch ensemble and glass-door refrigerator filled with wine and energy drinks. She lives and works in 

a former factory building in Nuremberg. Her desk is in the middle of her living room. ‘I have been working out of 

a home office for several years’, says Verleger, age 42. Before starting her own office and event organisation firm 

she was employed at a number of international companies, working from home.

Wearing her distinctive pair of glasses Verleger types up an offer on her iMac, then takes a sip of coffee. ‘I enjoy 

my work for the most part, and I find it convenient and pleasant to work in the same space where I live’, she says. 

For a few years now she has enjoyed another home-office benefit, being able to conveniently organise day-to-day 

schedules for her daughter, Lina, who now goes to school.

Home 
sweet 
office

Text: Magdalena ulrich

Everyone wants a home office with character. Interior design and 
architecture trends are converging to unite home and work life.

Astrid Verleger
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Home 
sweet 
office

NEW. Bookend. Made from an original 
Porsche 911 Carrera brake disc. Mounted on 
an L-shaped frame of Black coated steel. 
With rubber-lined support surfaces. usable at 
either end. WAP 050 002 0E

Home offices in vogue.

Loft in a former factory building, Nuremberg

Home and Office

Verleger appreciates the freedom of not having rigid 

working hours or a commute: ‘I can use that time to 

work or spend it with my daughter’, she explains. 

The flexibility offered by a home office is becoming 

increasingly attractive to employees. A lot of people 

would like to be able to do at least some of their work 

from home. 



Made 
in Germany

Technology makes it possible: fast internet connections permit trouble-free data 

transmission and document retrieval from anywhere. Mobile devices allow people 

to perform many activities from any location: a café, a desk or at home on a couch. 

Offices are no longer set rooms with specific features and equipment, but have 

become locations of our choice, places we feel good working from. 

It doesn’t take much to set up an office – just a laptop, a phone, and maybe a 

notebook and pen, now that most documents are stored electronically. Astrid Verleger 

requires little hardware for her work. She keeps binders and a printer hidden in a 

cabinet, and her desk is remarkably tidy. ‘With it being visible from anywhere in the 

living area, it’s important for my work space to look appealing’. Well-designed office 

products are therefore a must, as is office furniture that blends aesthetically with 

the living area.

View of living/work area and 
open kitchen

Porsche classic cooler. Made from an original 
Porsche cylinder with cooling fins from the early 
air-cooled 911 models [ G-models ]. WAP 050 060 0C
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‘ With it being visible from 

anywhere in the living 

area, it’s important for my 

work space to look 

appealing’. Astrid Verleger

Notebook. Integrated ballpoint pen. Cover in Black. 
Dimensions: 150 x 188 mm. WAP 092 005 0D

NEW. Case for iPad 2, 3 and 4. 
Made from original interior leather 
used in Porsche sports cars. 
WAP 030 014 0E [ Black/Red ] 
WAP 030 012 0E [ Cognac, unicolour ] 
WAP 030 019 0E [ Black, unicolour ] 
WAP 030 013 0E [ Yachting Blue/Grey ]

Home and Office
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Upgrade 
for stay-at-
homers.

NEW. Porsche calendar for 2014. A masterpiece in every 
detail. The calendar showcases the Porsche models as an artistic 
collage in which full shots, close-ups and design sketches merge to 
create an aesthetically harmonious unit. In short, a true work of art. 
Comes with an exclusive collector’s coin. Dimensions: 59 x 55.5 cm. 
Available from September 2013. WAP 092 001 0E

No place like home? There’s definitely something to that much-used phrase. So why not 

inject a little bit of style into your home and/or office by using Porsche Driver’s Selection 

products. If your neighbour tries to tell you a Porsche belongs on the road or in a garage, 

the quality craftsmanship and versatility of our products will quickly silence these aspersions.

Computer mouse. 
WAP 040 810 0B [ White ] 
WAP 040 810 0D [ Black ] 

Selected Style
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NEW. Enamel calendar. Limited to 2,013 units. 
Engineering drawing of a 1963 model Porsche 
along with a photograph of a structurally similar 
car. Infinite scrolling calendar. Dimensions: 
43.5 x 33.5 x 2.5 cm. WAP 092 002 0E

Bottle opener. Inspired by the design of 
the Porsche central locking mechanism. 
For opening crown caps. WAP 050 010 0B

Carbon ballpoint pen. 
Design of the cap inspired by the 
Porsche central locking mechanism. 
Tip made of genuine carbon. 
Length: 14.5 cm. WAP 056 000 0D

Small carbon ballpoint pen. 
Like Carbon ballpoint pen. 
Length: 11 cm. WAP 055 000 0D

NEW. Long drink glass set. 4 glasses featuring outlines of the 
Porsche 911 models: 991 [ 2011 ], 993 [ 1993 ], G-model [ 1973 ], 
901 [ 1963 ]. WAP 050 260 0E

Office organiser. Design of the cap inspired 
by the Porsche central locking mechanism. 
Diameter: approx. 100 mm. Height: 
approx. 90 cm. Paper clips not included.
WAP 050 018 0D

NEW. Paper clips. Set of 100. Shaped to 
resemble the famous Porsche 911 silhouette. 
WAP 050 003 0E

Selected Style

Selected Style

Come and visit our online shop.
www.porsche.com/shop



Kids love them.
Kids demand them.
Kids fight over them.
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You wouldn’t trade places with them. Plush toys cover the evening shift in children’s 

bedrooms. Once the bedtime story has been read and the light turned out [ often 

under protest ], teddy bear and friends take over getting junior to sleep, while parents 

finally get to relax a bit. In the daytime, kids play affectionately with them, giving them 

the first imaginary spoonful at lunch and showing them how a shot at the doctor’s 

doesn’t really hurt that much.

Plush toys are among a child’s first and closest confidants. They provide accompani-

ment throughout childhood, and sometimes beyond. What adult would not still  

feel sentimental to suddenly find a long-lost, somewhat ragged-looking playmate of 

yesteryear? A playmate with whom many an adventure was shared, and who was  

never just a toy.

Plush toys fulfil our natural desire to give and receive affection. They are important 

because they give children a feeling of protection as they accompany them in 

exploring the world. Long before children reach the age of enjoying books, movies 

and games, plush toys fuel the imagination and spur creativity, blurring the line 

between fiction and real life.

Plush toys – the 
most important 
species since  
the invention of 
naptime.

NEW. Giant Motorsport bear. 
Height: approx. 80 cm. Suitable for ages 3+. 
WAP 040 005 0E

NEW. Plush 911 car.
Length: approx. 35 cm. WAP 040 002 0E
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Children’s 911 Carrera electric car. Top speed approx. 
4 km/h [ 2.5 mph ]. Dimensions: approx. 114 x 54 cm. 
Suitable for ages 3–5. WAP 041 000 0D

Children’s T-shirt.   Porsche Team Ticket as 
print on the front. 100 % cotton. In Dark Blue. 
Sizes: 68, 80, 92, 104, 116, 128.
WAP 880 068-128 0D

Boys’ sweat shorts.   Porsche branding on 
the leg. 100 % cotton. In mottled Grey. Sizes: 
92/98, 104/110, 116/122, 128/134, 140/146.
WAP 890 092-140 0C

Baby Porsche RSR. Suitable for 
ages 1–3. WAP 040 032 0D

Kids

Come and visit our online shop.
www.porsche.com/shop



Men’s windbreaker jacket – Motorsport. 
Available from September 2013.
WAP 807 00S-3XL 0E
Page 11

Women’s polo shirt – Motorsport.  
WAP 792 0XS-XXL 0E 
Page 13

‘Nobody’s perfect.’ T-shirt.  
WAP 805 0XS-3XL 0E
Page 8

Collector’s cup No. 13 – Motorsport – 
limited edition. 
WAP 050 080 0E 
Page 8

Key strap – Motorsport.  
WAP 800 003 0E
Page 12

Women’s long-sleeved shirt –  
STEVE MCQUEEN™. 
WAP 817 0XS-XXL 0E
Page 18

Women’s polo shirt –  
STEVE MCQUEEN™.
WAP 810 0XS-XXL 0E
Page 18

You can find your nearest  

Porsche Centre at  

www.porsche.com

You can reach your nearest  

Porsche Centre at this telephone  

number: +49 [ 0 ] 711 911-0

Online at www.porsche.com/shop

Your 
Selection
Explore our collections and order:

Motorsport 
Collection –  
Driven by style.
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Men’s polo shirt – Motorsport. 
WAP 791 00S-3XL 0E 
Page 13

Women’s windbreaker jacket – 
Motorsport. 
Available from September 2013.
WAP 806 0XS-XXL 0E
Page 11

Women’s soft shell jacket – 
Motorsport. 
WAP 801 0XS-XXL 0E 
Page 12

Men’s soft shell jacket – Motorsport. 
WAP 802 00S-3XL 0E 
Page 13

Computer mouse – Motorsport. 
WAP 040 810 0E 
Page 13

‘A Tribute to Porsche’ T-shirt.  
WAP 804 0XS-3XL 0E
Page 8

Baseball cap – Motorsport. 
WAP 800 001 0E
Page 12

Cup – Motorsport. 
WAP 050 208 0E
Page 11

Women’s racing jacket –  
STEVE MCQUEEN™. 
WAP 808 0XS-XXL 0E
Page 2, 17

Men’s racing jacket –  
STEVE MCQUEEN™.
WAP 809 00S-3XL 0E
Page 2, 17

Men’s polo shirt – STEVE MCQUEEN™. 
WAP 811 00S-3XL 0E
Page 17

Men’s ‘Car’ T-shirt –  
STEVE MCQUEEN™. 
WAP 815 00S-3XL 0E 
Page 19

Men’s ‘Face’ T-shirt –  
STEVE MCQUEEN™.  
WAP 816 00S-3XL 0E
Page 19

Baseball cap – STEVE MCQUEEN™. 
WAP 800 006 0E 
Page 2, 15

STEVE MCQUEEN™ 
Collection –  
A legend returns.

Your Selection



Men’s leather jacket – 
50 Years of 911. 
WAP 854 00S-3XL 0E
Page 28, 31, 34

Women’s leather jacket – 
50 Years of 911. 
WAP 853 0XS-XXL 0E
Page 28, 39

Men’s shirt – 50 Years of 911. 
WAP 852 00S-3XL 0E
Page 28, 33, 36

Weekender – 50 Years of 911. 
WAP 911 008 0E 
Page 25

Trolley case – 50 Years of 911. 
WAP 911 006 0E 
Page 29

Washbag – 50 Years of 911. 
WAP 911 007 0E
Page 25

911 sculpture.  
WAP 050 015 0E 
Page 27

Men’s T-shirt – 50 Years of 911.  
WAP 858 00S-3XL 0E
Page 31 

Grill badge – 50 Years of 911. 
WAP 050 011 0E
Page 26

Car blanket – 50 Years of 911. 
WAP 850 001 0E
Page 26

50 Years of 911 chronograph and 
Porsche 911 [ 1963 ] – limited edition. 
WAP 911 005 0E 
Page 29, 36

Men’s all-weather jacket. 
WAP 513 00S-3XL 0E
Page 46

Men’s polo shirt. 
WAP 910 00S-3XL 0E 
[ Piquant Green ] 
Page 41

Men’s polo shirt. 
WAP 909 00S-3XL 0E 
[ Insignia Blue ]
Page 41

50 Years of 911 
Collection – 
a tribute 
to an icon.

Essentials, 
accessories, 
luggage – Porsche 
in all its facets.
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Women’s blouse – 50 Years of 911. 
WAP 850 0XS-XXL 0E
Page 28, 35, 36

Women’s wallet – 50 Years of 911. 
WAP 911 001 0E
Page 30

Men’s wallet – 50 Years of 911.
WAP 911 002 0E
Page 30

Belt – 50 Years of 911. 
WAP 850 003 0E
Page 28, 31

Baseball cap – 50 Years of 911. 
WAP 850 002 0E
Page 30

Men’s sweat jacket – 50 Years of 911. 
WAP 857 00S-3XL 0E 
Page 31, 32, 38

Women’s polo shirt – 
50 Years of 911. 
WAP 856 0XS-XXL 0E
Page 31, 39

Men’s polo shirt – 50 Years of 911. 
WAP 855 00S-3XL 0E
Page 31, 36

Cup – 50 Years of 911 – 
limited edition. 
WAP 911 009 0E
Page 31

‘50 Years of 911’ anniversary 
calendar. 
WAP 050 101 0D
Page 25

Men’s polo shirt. 
WAP 750 00S-3XL 0B 
[ Black ]
Page 41

Men’s polo shirt.  
WAP 909 00S-3XL 0B 
[ Red ] 
Page 41

Men’s polo shirt. 
WAP 751 00S-3XL 0B 
[ White ]
Page 41

Porsche fan T-shirt. 
WAP 777 0XS-3XL 0E
Page 20

Your Selection



Made 
in Germany

Women’s polo shirt.  
WAP 745 0XS-XXL 0B 
[ Black ]
Page 41

Women’s polo shirt.  
WAP 908 0XS-XXL 0B 
[ Red ]
Page 41

Women’s polo shirt. 
WAP 908 0XS-XXL 0E 
[ Burgundy ]
Page 41

Women’s polo shirt.  
WAP 907 0XS-XXL 0E 
[ Canyon Clay ] 
Page 41

911 Classic chronograph.  
WAP 070 006 0C
Page 40

Sport Classic Chronograph 911 GT3 R.  
WAP 070 082 0D
Page 7

Porsche Crest mug. 
WAP 107 064 0D [ 0,25 l ]
Page 21

Porsche Crest mug. 
WAP 051 002 0D [ 0,4 l ]
Page 21

Porsche Crest stick pin. 
WAP 104 500
Page 21

Brake-disc keyring.
WAP 050 302 0E [ Red ] 
Page 23

Multi-purpose case. 
WAP 035 301 0D 
[ White/Red ]
Page 41

Multi-purpose case. 
WAP 035 302 0D 
[ Black ]
Page 41

Multi-purpose case.
WAP 035 303 0D [ MARTINI RACING 
Edition in Grey ]
Page 41

Case for iPad 2, 3 and 4. 
WAP 030 019 0E 
[ Black, unicolour ]
Page 51

911 Classic chronograph. 
WAP 070 007 0C
Page 40

911 Turbo Classic chronograph. 
WAP 070 008 0C
Page 40



Made 
in Germany

Made 
in Germany
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Women’s polo shirt. 
WAP 746 0XS-XXL 0B 
[ White ]
Page 41

Women’s sunglasses. 
WAP 075 003 0E 
Page 35

Men’s sunglasses.  
WAP 075 002 0E
Page 13, 32

Sport Classic Chronograph 911. 
WAP 070 084 0D
Page 36

Sport Classic Chronograph 911 Turbo. 
WAP 070 083 0D
Page 22

Porsche Crest cap.
WAP 080 005 0C [ Black ]
Page 47

Porsche Crest cap. 
WAP 080 004 0C [ White ]
Page 47

PTS Ultralight XL. 
WAP 035 400 0D 84A
Page 21

Laptop case. 
WAP 035 202 0D
Page 41

Porsche Crest keyring.
WAP 050 096 0D [ White ] 
WAP 050 010 0A [ Cognac ]
WAP 050 095 0D [ Blue ]
WAP 050 095 16 [ Yellow ]
WAP 050 092 16 [ Red ]
WAP 050 090 12 [ Black ]
Page 36

Brake-disc keyring.
WAP 050 303 0E [ Yellow ]
Page 23

PTS Soft Top messenger bag. 
WAP 035 015 0E
Page 40

Case for iPad 2, 3 and 4. 
WAP 030 014 0E 
[ Black/Red ]
Page 51

Case for iPad 2, 3 and 4.
WAP 030 012 0E 
[ Cognac, unicolour ] 
Page 51

Case for iPad 2, 3 and 4. 
WAP 030 013 0E 
[ Yachting Blue/Grey ]
Page 51

Your Selection



Made 
in Germany

Made 
in Germany

Made 
in Germany

Office organiser. 
WAP 050 018 0D
Page 53

Credit card case. 
WAP 030 020 0E 
Seite 23

Paper clips. 
Set of 100.
WAP 050 003 0E
Page 23, 53

Bookend. 
WAP 050 002 0E
Page 49

USB stick key. 
WAP 040 711 0C
Page 22

USB stick 911 Carrera.  
WAP 040 712 0D
Page 22

Notebook. 
WAP 092 005 0D
Page 51

Long drink glass set.  
WAP 050 260 0E
Page 53

Bottle opener. 
WAP 050 010 0B
Page 53

Porsche classic cooler. 
WAP 050 060 0C
Page 50

Salt and pepper mills.  
WAP 050 014 0E
Page 23

flip*flop® – MARTINI RACING.
WAP 89 3638-4546 0D
Page 47

Sports bag – MARTINI RACING.
WAP 035 007 0D 
Page 46

Espresso cup set No. 5.
WAP 050 200 0E
Page 22, 36

Design, 
Home and Office – 
every item a 
success story.

Sport – 
Training partners 
with style.
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Case for iPhone 5. 
WAP 030 016 0E 
[ Yachting Blue/Grey ]
Page 22

Case for iPhone 5. 
WAP 030 018 0E 
[ Black, unicolour ]
Page 22

Case for iPhone 5. 
WAP 030 015 0E 
[ Cognac, unicolour ]
Page 22

Case for iPhone 5. 
WAP 030 017 0E 
[ Black/Red ]
Page 22

Computer mouse. 
WAP 040 810 0D [ Black ]
Page 52

Carrara White ballpoint pen. 
WAP 056 001 0D
Page 48

Small Carrara White ballpoint pen.  
WAP 055 001 0D
Page 48

Carbon ballpoint pen. 
WAP 056 000 0D
Page 53

Small carbon ballpoint pen.  
WAP 055 000 0D
Page 53

Computer mouse. 
WAP 040 810 0B [ White ] 
Page 52

Enamel calendar. 
WAP 092 002 0E
Page 53

Porsche calendar for 2014.  
WAP 092 001 0E
Page 52

Drinking bottle.  
WAP 060 070 0C 
Page 46

Cycling jersey.
WAP 792 00S-3XL 0D
Page 44

Speedminton® set.
WAP 060 060 0C
Page 47

Porsche Bike S. 
WAP 020 014 0C [ S ] 
WAP 020 024 0C [ M ] 
WAP 020 034 0C [ L ] 
Page 45

Your Selection
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Made 
in Germany

Children’s T-shirt.
WAP 880 068-128 0D
Page 57

Plush 911 car. 
WAP 040 002 0E
Page 56

Boys’ sweat shorts.
WAP 890 092-140 0C
Page 57

Go-Kart. 
WAP 040 002 0C
Page 68

Children’s 911 Carrera electric car. 
WAP 041 000 0D
Page 57

Giant Motorsport bear. 
WAP 040 005 0E 
Page 56

Baby Porsche RSR. 
WAP 040 032 0D
Page 57

Golf cart bag.  
WAP 060 050 0D
Page 47

Golf trolley.
WAP 060 041 0B
Page 47

Golf balls. Set of 3.
WAP 060 043 0D 
Page 47

Kids – 
wide eyes 
guaranteed.

Porsche Lizenz- und Handelsgesellschaft mbH & Co. KG | Porschestraße 1 | 74321 Bietigheim-Bissingen | Germany www.porsche.com | Last updated: 04/13 | 
Printed in Germany | WSL01301000220
The products in this catalogue are available exclusively in Porsche Centres and from www.porsche.com/shop. Service line: +49 [ 0 ] 711 911-0 

Porsche reserves the right to alter specifications and other product information without prior notice. Errors and omissions excepted. Porsche, Porsche Design, the 
Porsche Crest, 911, Carrera, Targa, Boxster, Cayenne, Cayman, Panamera, Spyder, Speedster and other marks are registered trademarks of Dr. Ing. h.c. F. Porsche AG. 
Due to country-specific regulations some products may not be available in your market. To make enquiries with regard to this matter, please contact your local Porsche Centre. 
The use of the MARTINI RACING word mark, the MARTINI RACING stripes and the MARTINI ‘Ball & Bar’ logo is licensed from the trademark owner. STEVE MCQuEEN™ is a 
trademark or registered trademark of Chadwick McQueen and The Terry McQueen Testamentary Trust. Represented exclusively by GreenLight. Official licensed merchandise. 
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the style of a  
silver-screen icon: 
the new  
Steve McQueen™
collection.

NEW. Baseball cap – STEVE MCQUEEN™. 
Featuring a Steve McQueen autograph  
as artwork. 100 % cotton. In Blue. 
WAP 800 006 0E

NEW. Men’s racing jacket – STEVE MCQUEEN™. 
With Porsche embroidery on the back and  
Steve McQueen artwork on the lining. 
100 % polyester. In Blue. WAP 809 00S-3XL 0E

NEW. Women’s racing jacket –  
STEVE MCQUEEN™. 
With Porsche embroidery on the back and 
Steve McQueen artwork on the lining. 
100 % polyester. In Blue. WAP 808 0XS-XXL 0E

Magdalena ulrich
A freelance writer, Ulrich’s field is  

Living & Home. Working from Hamburg,  

she is chief editor of the art and lifestyle 

blog Cookionista. www.cookionista.de

Race cars, competitive sports, lifestyle, photography – the interests and passions of our 

editors are as varied as the world of Porsche Driver’s Selection. In this issue of select we 

take a personal look at the Porsche fascination.

Marc Wittenborn
Intuition, passion, light – these are the 

things that count for Marc Wittenborn  

as a photographer. Freelance since 2000, 

Mr Wittenborn’s primary fields are people, 

fashion, lifestyle, documentation and events. 

Discover his work at: www.exposed-i.de

Holger Lüning
Ironman, sports scientist and contributor to 

such publications as Men’s Health and 

Triathlon Magazine, Mr Lüning holds several 

triathlon and swimming titles, and enjoys 

passing on his experience as a trainer. 

www.allwetterkind.de

Matthias Wetzel
A freelance copywriter and editor with 

petrol in his blood, Mr Wetzel competes in 

vintage car races and contributes to car 

magazines like ramp.

Frank Kayser
A freelance photographer, Mr Kayser has 

run his own studio for 15 years, and is a 

member of the Association of Freelance 

Photo Designers. Kayser has made a name 

for himself primarily in the automotive field, 

not least for his work with Porsche and 

Porsche Motorsport.

www.kayser-photography.com 

tobias Gromatzki
A trained photographer, Tobias Gromatzki 

has a special [ camera- ] eye for fashion and 

lifestyle. He has chosen Hamburg as his 

base for working freelance on television 

and movie productions. www.gromatzki.com

contributors

Contributors
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Steve McQueen™
collection
 The legend lives on

Le Mans
 The world’s most famous endurance race

On the road – Discover the new 50 Years of 911 Collection
50 Years of 911

It’s somehow unfair:

Your son will someday be old enough to drive your Porsche.

But you’ll never be the right age for his.

The new Go-Kart and a host of other specialities await you in the collection:

Porsche Driver’s Selection. We look forward to your visit.

Porsche Driver’s Selection
select
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